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JOBS ARE NOT ENOUGH
Establishing Your Social Brand



… in social media
THE BIG 3



… and more.



… its effect on employee recruitment

SOCIAL MEDIA











good social brand

engagement – time 

investment

who is the target

pick social channel 

by the target

prioritize the tools

5 SMART SOCIAL 

RECRUITING STRATEGIES



1. Why would someone want to work for 

you?

2. What do employees and candidates 

think about your employer brand?

3. Would your employees recommend 

you as a great place to work?

4. What level of visibility do you have in 

your talent pool?

SOCIAL BRAND 
4 Questions You Should Know the Answer To



ENGAGE 

BE VISUAL

• Be responsive

• Engage with audience and partners

• Use #hashtags

https://www.youtube.com/playlist?list=PLAMqX2lTDxAR1WDAqhsS1hfxPwNpASssZ
https://www.youtube.com/playlist?list=PLAMqX2lTDxAR1WDAqhsS1hfxPwNpASssZ
https://www.youtube.com/watch?v=_7ZD4n23eKk
https://www.youtube.com/watch?v=_7ZD4n23eKk


• Use numbers and rankings

• Military Monday, Working Wednesday 

(Facebook)

• CHATS - #smallbiz or #JobChat

• Be authentic

GET NOTICED

http://nisharaghavan.com/top-10-twitter-chats-for-hr-recruiters-job-seekers/
http://nisharaghavan.com/top-10-twitter-chats-for-hr-recruiters-job-seekers/
http://www.fargomonthly.com/business/5-great-company-cultures-in-fargo-moorhead/
http://www.fargomonthly.com/business/5-great-company-cultures-in-fargo-moorhead/


Aggregators
•Manage multiple accounts from 

desktop, web, mobile

•Track links (bit.ly, owl.ly)

•Schedule postings

BE A STAFF OF MANY



REMEMBER TO USE R&D



SOCIAL
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ENGAGE THEM. Seriously.


